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WHO IS FLOWMESH

 Content marketing and communications specialists
 Heavyweight, experienced researchers

* Specialist, expert writers

o Qut-of-the-box-thinking strategists

« B2B is our sweet spot

FLOWMESH




MEET YOUR
CORE TEAM

ANDREA
HEAD OF
CONTENT

/

WMESH

CANDY LAUREN DEON JON
TRAFFIC & PEOPLE & CONTENT WRITER
ADMIN ADMINISTRATION SECIALIST AND
HEAD OF
WRITING

Supporting your core team is a diverse team of specialist content creators,
designers, activators and copywriters who seamlessly integrate into our campaigns
to bring your brand's story and campaigns to life.



OUR BRAND VISION

Connect brands and customers in the Attention Economy by:

* Forging connections through meaningful, relevant content

that adds brand value
* Helping technology companies, financial brands and the
agencies that serve them create best-in-class content.

We use stories, knowledge and insights to deliver value, build
relationships and close sales.

FLOWMESH



SMART CONTENT

Content>Copy>Communications

Strategy

3%

Brochures and
newsletters

Persona
development and
Customer journey

mapping

Email campaigns
and infographics

Research and
reports

Messaging and
positioning

Visual content and
video scripts

Social content
and digital banners

eBooks and
white papers
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Websites,
landing pages
and microsites

-
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Blog posts and
LinkedIn articles

i

Pod- and vodcast
scripts and
discussion guides

==

Case studies
and media
releases

&
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Sales enablement
toolkits including
training,
presentations, etc.



SMART PROCESS
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DISCOVER MAP PLAN DELIVER

Research your sector, Map out your core messaging Propose a content plan for Deliver the marketing and sales
landscape, audiences, document, including audiences marketing and sales materials. enablement collateral you
competitors, goals, vision. and personas. need.
Desktop, SME calls/interviews,
audits.

FLOWMESH



SMART COMMUNICATORS

TUNED-IN EXPERTS

We know what the media wants to hear, what's
happening in the ICT industry, and how to connect
business offerings with current issues to tell your story.

A SAFE PAIR OF HANDS

We provide superior writing, sharp media pitching, and
thinking deeply about key issues with our clients. We
create narratives to break through the clutter.




OUR COMMUNICATION
TOOLKIT

POSITIONING ENGAGEMENT

Vs @il
=

PR strategy, Leadership profiling, Crisis and reputation Media relations, Speaking Partner
message content creation management analyst relations, opportunities, communication,
development social media awards entry, events customer reference

programmes



Great B2B content that commands attention needs deep knowledge of a brand’s customers, products, market and
channels. Flowmesh knows how to make complex information resonate with the right audience at a time when
channels are saturated with content.
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HPE GreenLake
Sales Enablement
Toolkit

For HPE partners selling 10
Financial Services Industry
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Financial Services Solutions
from HPE GreenLake
Powerful solutions for the digifal era
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Sales enablement kit for partners operating in the FSI sector, wanting

to sell HPE GreenlLake solutions



MICROSOFT
CASE STUDIES

-3:BioCatch

Transforming fraud
protection and reducing
the operational burden

Aleading financial institution needed an intefligent
solution that was capable of improving fraud
detection, reducing false positives in security threat
detection, and reducing the operational burden of
maintaining a robust security system and toolset.
The company was under pressure to ensure that
security remained a priority, but was feeling the
burden of alert fatigue and security complexity and
needed a solution that could mitigate risk and admin.

With the goal of resolving this security conundrum
while also implementing a smart tool that could
manage the rules that dictated intemal policies
around declining, blocking or challenging high-risk
transactions, the financial institution partnered
with BioCatch.

Intelligent and secure
digital transformation

Fraud prevention technology is essential to the
financial services industry, particularly in the current
dimate where digital transformation and digitization
define the longevity of banks, fintech, and businesses
operating within this space. Since 2020, companies
in finance have had to integrate, adapt, and evolve at
speed to ensure that they can keep up with market
and customer demand, and this has put pressure

Achieved

detection rate

INDUSTRY:

SUB-VERTICAL:

INDUSTRY
PRIORITY
SCENARIO:

Reduction in Savings of
their fraud $19 million
budget year- on average,

onyearby54%  permonth

Finance

FinTech

Leveraging fraud protection
technology to transform security

and trust while reducing the
operational burden.

B™ Microsoft Azure
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BECU creates 360-degree,
data-driven customer
journey with Amperity

BECU, a not-for-profit credit union in
Washington, USA, places customer centricity at the
heart of its business but it needed richer visibility into
its customers. The leading financial institution lacked
a holistic view of the customer, with legacy silos and
business units limiting visibility across the customer
value chain. The organization wanted a smart way of
leveraging its customer data to transform member
and enhance i

With the goal of gaining a 360-degree view of the
customer to create data-driven joumeys in mind,
BECU partnered with Amperity on a pilot project

of its unified customer data solution to see if it
would meet strict industry regulations and privacy
requirements, while still transforming the use of data
and customer insights across the business.

Creating a single, accurate
view of the customer

BECU had significant quantities of customer data
but lacked a central location to aggregate and
organize the data in a3 way that was accessible and
easy to understand. Without a consolidated space
to store member data, it was difficult to analyze the
information and unpack insights that could be used
to better serve customers, and data powered by
Amperity helped improve their ability to provide the

25+ hourssaved 50+ hours End-to-end
onweekly emall  saved on digital  automation and
dashboard marketing 2 360-degree
reporting teams' view of
outbound members
exeastion for proactive
service and
Customer care

INDUSTRY: Finance
SUB-VERTICAL: FinTech

INDUSTRY Leveraging data and insights

PRIORITY to break down sios and gain

SCENARIO: visibiity into customers to deliver
better service and experiences.

i1

Amperity
syndicating out all this info
our execution or analysis channel

the hub, the brain and
mation to

Brian Knollenberg,
Senior Vice President of Marketing at BECU

B Microsoft Azure

Tbanq.

Mbanqg and Temenos
Enhance Composable
Banking with Faster
Service Delivery

Mbang, a US-based Banking-as-a-Service (BaasS) and
Credit-Union-as-a-Service (CUaaS) provider with a
global presence, provides non-financial institutions,
banks and credit unions with the ability to launch
digital financial products and services.

The company provides best-of-breed product
innovation to create and operate - as-a-service -
modem, scalable digital financial technology with
customer-facing digital banking spplications for
customers in the USA, Europe and Asia_ It combines
this with a full package of i

and reguiatory services solutions.

Mbang wanted to enhance its banking services
portfolio for its customer base and to accelerate the
avadability and speed at which it can deliver new
banking capabilities and financial services.

Mbang collaborated with Temenos to develop its
services, because the company is forward-looking
and open to innovation. The composable banking
solution provided by Temenos ensures that Mbang
can deliver cost-effective services at speed via a
Software-as-a-Service (SaaS) platform.

Deployment

Cost-savings Robust
speedofnew  and scalobility  security and
digital financial firancial sector
services is compliance

reduced to
weeks
INDUSTRY: Finance

SUB-VERTICAL: FinTech

INDUSTRY To develop composable

PRIORITY banking on a SaaS platform on
SCENARIO: Azure to create cost-effective
services at speed.

i

We've been able t

create an array of
fit within our market

fing:
d Temenos

d and

a way that &
banking works

Viad Lounegov,
CEO of Mbang

B Microsoft Azure

Numerous success stories about Microsoft Azure implementations
across several industries including education, FSI and healthcare
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HOTELS AND LEISURE
SECTOR OVERVIEW:

GLOBAL
HOTELS AND LEISURE
SECTOR OVERVIEW:

Q3-Q4 2022 AND Q3-Q4 2022 AND
2023 ANTICIPATIONS 2023 ANTICIPATIONS
Prepared exclusively for Moore Global :::"(:I:':(ri(:::::::::l()jo‘ﬁ:i:o(::;:)z,2?(?1'1p Call

Hotels and Leisure Collaboration Group Cal
2022-December-08

2022-December-08

jd MOORE

g Cl Q MOORE
OT[)L & u HOTEL AND LEISURE (H&L) SECTOR
le IIIALITY 18 - 20 MAY 2023 HOTEL AND LEISURE (H&L) SECTOR
HOW Pt e
Encompasses 500"’ Experts
500+ Experts = in
Perspectives and Porooptbn‘s_:): T 2 N 25 countes
How Confident is the African \// 25 countries and
Hospitality Industriy > and 57 Member Firms

solvernent in the Hotels. Mospitality,

57 Member Firms

With sectonal awolvernent in the Hotels, Bosgnality, Including & tull sCOpe service-mix

Lolsuro and Tourssm

AUDIT
ACCOUNTING
Inchuding & 1l SCODe setvico mix
AUDIT

ACCOUNTING
PAYROLL

ADVISORY
CORPORATE FINANCE

LATEST ENERGY, MINING AND RENEWABLES
WHITEPAPER

Lithium-ion battery: The
Future of Renewable Energy

Media partner

J MOORE

Can the lithium-ion battery create a greener and more
sustainable future for Energy, Mining and Renewables
organisations? Moore Global unpacks the facts around
lithium-ion batteries to assess their value in driving a greener
and more sustainable future.

READ MORE

White papers on the environmental impact of Lithium-lon batteries, the
hospitality industry in Africa, and event material



TRANSUNION
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Global Capab
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LEVELLING THE PLAYING
FIELD FOR WOMEN

TransUnion's Global Capabilty Centre Africa’s
investment in women involves a multifaceted approach
that includes education, training and coaching, By
SHIVANI RAMSAROQOP, head of human resources

1 TranslUnion's Gieda! Capadiiy
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Copywriting support services across TransUnion's varied industry focus
areas, which include FSI, Public Sector, Automotive and Technology



PERFORMANCE
INTELLIGENCE

for a sustainable future

Operate better. Engineer smarter, drive sustainable efficiency.

Softwore for 0 sustanable fture
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manage your Leveraging the cloud to deliver industrial
herever they are. transformation with AVEVA and Microsoft

The quick, simpie way o
operations and assets, W

Full content and sales enablement campaign for AVEVA
digital transformation with their customers

AV=VA

Industrial innovation
driven by the cloud

WL ket seading Indutrial cybertecur by

AVEVA + Microsoft

Find out how Total Oleum tappoed Into AVEVA Operator
Training Simulators hosted on Microsoft Azure
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HPE HCI

Hewlett Packard *

Enterprise

wim

BT e

Smart self- ma?
HCI 2.0 FROMHPE rind 0wt More

3 WAYS HC1 2.0
GOES BEYOND
TaAomoouL HCY

Hewlett Packard
Enterprise

NO
COMPROMISE

want simplicity?

& = =z o= %
, - Need performance?
. "J‘i S Get both,
TR — ’ HCl 2.0 FROM HPE
SHIBRIN ‘e L
~— A /N Y
— St Y
N\ | RESILIENCE THAT -Qﬂ‘i il
S Hewlett Packard SLOW YOU DOWN ( r’ %, FRoM Hee
— | no—— o g o perlormane Meats et ¢ J ‘ - Fand Ot More

HPE HCI 2.0 launch collateral for global marketing teams and sales
enablement assets for direct and channel sales teams



DROPLET

Drooia!

SECURITY
COMPLIANCE
COMPATIBILITY

periecth

DROPLET
GIVES LEGACY
APPS A NEW

LEASE ON LIFE.

Complete brand refresh, including logos, web site and sales toolkit, and
marketing campaigns for channel enablement



MICROSOFT AZURE

& Microsoft

Microsoft's g - ClOUd

Deep Presence

in Healthcare y }! » i W€€k

= Microsoft

Microsoft A “ |
JAVAV (=B (o] Y g - | -
HealthteCh : { 4\' : s B, - A o 5 A d Lmited Time Offer (@)

| . T 74 ) ' y Providers ~ Payors
The advantage of the 5 0 3 : w nodels o opinize care mans
Azure Cloud is Microsoft's o \ T o R (S s iy
vast healthcare ecosystem o -\ == — o ol e

> . Pharmaceuticals Healthtech
Microsoft is driving digital . NP healthcare providers plan to increase I ' I and Life Sciences

transformation across the healthcare 3 ) - = ~— B ctone
Industry. Build on Azure to =
empower health team collaboration,
redefine the consumer experience
in healthcare, and shape agile
manufacturing for the supply chain
of the future

. : | m Microsoft
= Microsoft

: ' : CUt through CaSh in On Earn more than
Choose Microsoft IR som , the clutter of $12 00 it
Azure to grow \ : =) i ' fragmented CIOUd Week e s |

Vi / Earn more than $120,000 with
your healthtech : lie FH AW\ systems rv?ircr:osoft cloud products Limited Timss Offer @‘
business :

sty . a8
Empowering health Limited Time Offer @ =
team collaboration

Microsoft full GTM campaign, including blogs, social posts and eBooks, to
promote Azure for Healthtech for channel partners



VIADEX

¥ viadex |,
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Stake
g Onl:!::r cuﬁ in the

B 2oldrush
The rf :
Rt tech partne,

A help you win
e i

A full content and sales enablement campaign to help Viadex promote its
capabilities in the burgeoning US online gaming market


https://vimeo.com/596438560/13ff3982f8

THE MOST =0UNDED,
GROUNDED MUSIC
EDUCATION AROUND.

Our courses holistically incorporate seven complem¢ ALL THE T @ s N EEDED =
facets of music: Tunes, Etudes, Exercises, Improvisatic
Theory, Hearing and Reading. ALL IN ONE PLACE.

It's a more comprehensive curriculum that develops r

- complete, more competent, more confident musicial Hundreds of hours and pages of interactive learning material

r are presented in a variety of absorbing media. Students get

all the learning tools they need to stay supported, as well as

extras to stay inspired.

A WHOLE NEW WAY FOR T e N 7

YOUR CHILD TO EXPLOR SNy o |

AND EXPRESS THEIR N
USIGALITY. - Sorm

SMELT MUSRC

on 1 the Exnrcise facet of this ’\

.................................. P Paygrownd mext .,;
With decades of international music teaching experience ,‘
at the highest level, we developed a uniquely holistic currict Freedom within structure. The 7 facets live in"PLAYGROUNDS" that [|  “ommermemmmmmesetamrine v ot eber et -
with a uniquely engaging structure. encourage self-directed learning. Students can indulge their curiosity, e: B o= [Se |Sw— - L= A
what they're drawn to at the time, or follow a guided, step-by-step sequ ";\‘1

Then we did what centuries-old wisdom previously couldn't:

“ g O MATERIAL INCLUDES: TOOLS INCLUDE:
use technology to put it all together so that it's easily integrat upercol rlifewithmusic.
innovative and interactive. INSTRUCTIONAL VIDEOS * DICTIONARY OF ALL THINGS MUSIC
« AUDIO TRACKS * EARMARKS TO TRACK PROGRESS
. « BACKING TRACKS « INSPIRATION PAGE
It's a new method in a new, online medium. One that £ osaneiiin GBSt s
complements traditional teaching, overcomes common obstacles, * DOWNLOADABLE NOTATION PDFs NOTEPAD

and makes learning playful, progressive, pitch-perfect.

: upercolourlifewithmusic. {ear
upercolourlifewithmusic. —{éar]

Campaign to launch an online music tuition platform in the Edutech
sector, including brand messaging and brochure work



MICROSOFT
BANKING
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Empower Data-Driven
Decisions in Banking
with Cloud-Scale Analytics

= Microsoft

Power Retail Decisions
with Cloud Scale

¥ Microsoft s AnalytiCS

. s Digital Marketing Content
Power Retail Decisions 9 g :

B On-Demand (DMC) Campaign
with Cloud Scale ?
Ana'yt'cs Automated partner marketing content

o generale interest and qu y intent

Digital Marketing Content
On-Demand (DMC) Campaign

Automated partner marketing content
to generate interest and qualify intent

r——— = Microso

Power business
decisions in banking
with data analytics

Banking solutions that
translate data into value

ft

FY KI
Customer slides for
Power business
decisions in banking
with cloud-scale

B Microsoft

Banking's Al and
analytics evolution
are you prepared?

Competitive differentiation and sustainable growth come from delighting customers and
empowering employees. But frst, banks must modernize core systems to minimize cost and risk
and unlock the ability to power business decisions through data and analytics

Data hurdles hinder valuable customer
and operational insights

& o

Challenges in data Addressing technology Privacy and security
silos include: resources involves: concems encompass:

- Aggregating « Maintaining legacy « Safeguarding
diverse data systems customer Pl data

+ Managing « Showing IT ROl in + Adhering to stringent
integration across banking and online financial compliance
marketing channels environments regulations

+ Minimizing latency + Transforming mobile + Building customer
for faster insights. investments into trust through ethical
full omnichannel data use.
experiences.

We help banking institutions to overcome
their data hurdles and create data insights
faster with Microsoft data and analytics
solutions.

We help banks accelerate data value for the era of Al, by:

.o ch 2

Centralizing all Streamlining efforts Empowering
data and analytics to build BI, analytics individuals to expedite
workloads on a single, applications and ML innovation with secure
open, governed models on a lake- access to self-service
foundation based architecture analytics tools that
with reduced data facilitate near
movement real-time insights.

We've seen the benefits. Leveraging data for
transformation brings substantial advantages'

Process automation
reducing
al work by

increase in
work output

Increased operational efficiency Reduced legacy technology.

What are the top use cases for Al in banking?

Drive improvements in employee productivity, operational efficiency and customer
service experience.

« Product search + Extract call center insights
« Language translation « Predictive analytics and forecasting
+ Advisor empowerment + Code modernization

+ Fraud detection and prevention + Market research

+ Enhance contact centers «+ Product and service innovation

As a Microsoft partner, we can help your organization
to maximize the full potential of its data to better

serve customers.

Contact us today to learn more.

“[$profilewebsite_urlfn:<Segoe Ul>;fc:#0078d4;bc:#ff8f3]*
“[$profile.office_phone;fn:<Segoe Ul>;fc:#0078d4;bc#fff8f3]*

*[$profile.office_email;fn:<Segoe UI>;fc:#0078d4;bc:#fff8f3]*

1. The Total Economic Impact™ Of o:
Resuts are for customers

Cloud scale analytics launch campaign for the banking sector -

assets created for partner networks and customers



HPE
GREENLAKE

FINALLY, IT TMAT™S AS FLEXIBLE AS YOU ARE
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AS YOUARE
. .

HPE Greenlake concept build, message, launch - marketing and sales
collateral for their Service Provider partner enablement



SUSTAINABILITY

Partner Logo

Moving towards

o QeSS

net zero

Sustainability should be at
the core of every business

H Microsoft

By 2030, emissions need to have been reduced
by 45% to reach net zero by 2050.

Achieving net zero and driving collective action will take more than investments,
technology and commitments. It's about working together to drive full ecosystem change.

€€ weue seeing that while technology use does obviously
increase energy use, there is significant potential for greater
positive impact through technology-enabled sustainable
solution development.' »

LITHIUM-ION
BATTERIES: THE -
FUTUREOF " - -
RENEWABLE ENERC

WHITEPAPER

Benefits to reducing emissions

Economic benefits Energy optimization opportunity

Al Technology to contribute to carbon of sustainable indices outperformed
emissions reduction by 2060 peer benchmarks

7/

Moore Global unpacks the facts around lehldm oo
batteries to assess their value:in drivihg a‘greenerand’

90% of executives think
sustainability is important,
but only 60% of companies
have a sustainability strategy.

more sustainable future,

(@DIX

4 steps to becoming carbon negative:

PIONEER THE FUTURE:
\Where Trust Meets Innovation
with Radix

SERIOUS ABOUT
ot | e | s | ek SUSTAINABILITY?

using better data consumption emissions

collection and possible with renewables
automation

IT’S TIME YOU LOOKED
AT YOUR DATA CENTRE

Collective effort can make a difference in how we
move forward in the fight against climate change

O PURESTORAGE @

We need tolimit the Countries that have now This covers the total global
long-term increase in set, or are considering, emissions of COz
average global t of reducing

temperatures to this ons 1o net zero
number by 2050 by 2050

know sustainability and can talk about how it plugs into technology,
healthcare, FinServ and many other industries



PUBLIC RELATIONS
WORK

BL BusinessDay il Q

TECHCENTRAL The(C)itizen Q@

NEWS E-PAPER BUSINESS SPORT PHAKAAATHI LIFESTYLE ENTERTAINMENT

Home Al and machine learning

Africa @ INSIDER GOLD

The enterprise-startup Software developers must protect

| @ relatlon§h|p holds th? k€Y  themselves and clients from gen Al
e Gaees e to creating more African risks

1

Home » Business

By Vukosi Maluleke o

Digital Journalist

11Jul 2023 | 11:30 am @

Can multi-factor authentication O

o
® COMPANIES / TELECOMS & TECHNOLOGY unlcorns Promoted | Software specialist Global Kinetic has warned that IT b " f d’ e
SA fintech Entersekt snaps up Estonia digital leaders still need to exercise caution around generative Al. Curp ca Centre raua: 9
. There are currently 1 200 unicorns (startups with a valuation of $1 'Whenever you tighten up one channel against security
payment security firm billion or more) in the world. Seven of them are in Africa By GlobalKinetic - 26 March 2024 P
Acquisition of Modirum 3-D Secure Payment Solutions creates a : : breaches, fraudsters find another way in' - expert.
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SERGIO BARBOSA: Radical rethink needed to
keep local companies innovating

SAis falling behind, but solid funding and a shift in approach can
reverse the slide

26 SEPTEMBER 2023 - 05:00

by SERGIO BARBOSA
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Dewald Mienie, Global Kinetic head of architecture and technology. . . .
p X Call centre agents need protection from fraudsters who are experts at manipulation.
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Some of the coverage we have secured in top tier South African media
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11IDENTIFii 11IDENTIF1ii Technology behind
recognised as announces strategic SA’s leading banking
Luminary in Prism... channel partnership apps
BARCODES AND REID FRER The Prism Project aims to help iIDENTIFii and CYBER1 Solutions aim Successful and customer-friendly
o industry influencers and decision- to provide a greater number of digital banking can be distilled to two
o makers understand, innovate and businesses with robust identity key strengths: user experience and
TO n B lalr implement digital identity verification solutions. security, says Gur Geva, co-founder
y technologies and solutions. and CEO of iiDENTIFii.
E NIDENTIFn
Institute endorses

1dentity for social
change,
highlighting
11IDENTIFil’s
technological
partner, 1IProov

iiDENTIFii and iProov’s mission for accessible biometric identity
is tied to an urgent global focus on the link between identity and

access to governmental services.
HIDENTIFn

Is voice biometrics in banking secure  iiDENTIFii announces strategic
enough? channel partnership

Issueo sy DENTIFw . VISIT OUR PRESS OFFICE
Johannesburg, 03 May 2024 HIDENTIF

Jayson O'Reilly, Managing Director of CYBER1 Solutions.

HDENTIFIi press release creation, e-books, long-form thought leadership,
speaking points, marketing scripts, sales and prospecting documents
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